










streets and their edge conditions are the 
single  largest  classification  of  public 

space shaping communities. 





the outer 40% of the typical parking lot is 
used only 2% of the year for two to three 

weekends of holiday shopping events. 





the parking lot constitutes 60% of big box 
development  and  is  one  of  the  biggest 

missed  opportunities  in  the  retail 
experience. 





architecture  matters!  the  building 
envelope  is  the  single  most  important 

basis  of  public  relations  with  the  entire 
community,  and  of  marketing  to  the 

customer. 





since  contemporary  shopping  has 
become  an  entirely  interiorized  activity, 

little  retail  activity  occurs  between  the 
store entrance and retail floor 
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